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ANNUAL SALES

Year-to-Year Comparison

Saleg of All Retail Stores

Sales of all retail stores in the United States
totaled $262 billion in 1964, an increase of 6 per-
cent over total 1963 .sales. Annual sales of dura-
ble-goods and nondurable-goods stores increased 6
percent over the previous year.

A1l major kind-of-business groups showed per-
centage increases in comparison with 1963 levels,
with the largest increase (13 percent) reported by
the furniture and appliance group. Other increases
‘in the durable-goods category were reported by the
automotive group (6 percent) and the lumber, build-
ing, hardware, farm equipment group (1 percent).
In the nondurable-goods category, 1964 sales in
the general merchandise group were 11 percent above
the 1963 level. Gains were also shown by eating
and drinking places (+7 percent), the food group
(+5 percent), and the apparel group (+8 percent).
Liquor stores, gasoline service stations, and drug
and proprietary stores all followed the general

upward trend, - each showing a sales increase of 5
percent over the previous year.

Sales of Multiunit Organizations

Annual sales of organizationg operating 11 or
more retail stores showed an increase of 8 percent
over 1963 for all kinds of business combined. This
increase in 1964 sales of multiunit orgenizations
is reflected in both the durable and nondurable-
goods stores. A sales gain of 13 percent over 1963
was shown by durable-goods stores, and sales of
nondurable-goods stores increased & percent over
the previous year. Compared with 1963, sales of
allmajor kind-of -business groups showed increases.
Multiunit organizations in the eating and drinking
category reported the largest sales increase--15
percent, accompanied by increases in the general
merchandise group and furniture and appliance group
of 12 percent each. The apparel group sales were
up 9 percent and the food group sales were up 5
percent. Drug and proprietary stores reported a
sales increase of 10 percent, and liquor stores a
gain of 5 percent.

Table 1.--ESTIMATED SALES OF ALL RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS: 1964 AND 1963

(Millions of dollars)

Kind of business 1964 1963 Percent, Kind of business 1964 1963 Percent
change change
411 kinds of business, totall.......... 261,630 246,435 +6 Furniture and appliance group ........ 13,093 11,612 +13
Furniture, home furnishings stores.. 8,462 7,465 +13
Durable-goods stores, total.. 85,116 80,098 +6 Furniture StOreS..c..cvvecenrvrananns 6,198 5,456 +14
Nondurable-goods stores, total 176,514 166,337 +6 Household appliance, TV, radio stores..... 4,631 4,147 +12
Household appliance dealerS.......caeess 3,334 3,048 +9
FOOQ ELOUDY ve v n s s aties o ennnsennnesnenaanenens 62,191 59,143 +5
Grocery stores.. . 56,273 53,551 +5
Meat markets........... . 1,500 1,510 -1 Timber, buildin
g, hardware, farm eguipment
Bakery products stOTes.........vereioians 1,134 1,102 3 ETOUD s+ » v e s ereames e rennmeenes eenena 15,634 15,528 1
Fating and drinking PLACES «nneeeereennrenens 19,400 | 18,01 W Lumber yards, bullding materials dealers®. | 8,861 8,919 -1
s amber yards 5,857 6,006 -2
Eating PlaceScececvsanarenesacsscovans 13,809 12,609 +10 5 783 647
Restavrants, cafeterias, lunchrooms. 11,265 10,333 +9 Hardware stores ’ 2 *3
Drinking PlaceS..cuceeecsoncsscnosrsensnans - 5,592 5,462 +2
General merchandise groupl........eeeeeevennn 31,721 28,660 +11 Automotive GrOUP svveerercecrneiirorinranans 48,491 45,959 +6
Depariment stores and dry go Passenger car, other automotive dealers... 45,606 43,197 +6
merchandise stores.. 22,940 20,612 +11 Passenger car dealers”........c.iccaan.s 44,049 41,739 +6
Department stores . 18,631 16,683 +12 Passenger car dealers (franchised).... 40,555 38,211 +6
Variety stores..cc.eieniinirennsraiananaes 5,169 4,625 +12 Tire, battery, accessory dealers.......... 2,885 2,762 %
Mzil order houses (department store mdse.). 2,340 2,124 +10
1
Apjg’:z?lsl}ggxl wear stores2.... lgiggg 115: ggg :g Gasoline service stations................... 20,295 19,365 +5
Men's, boys' clothing, furnishings stores 2,943 2,704 +9
Women's apparel, accessory stores......... 6,115 5,593 +9
Women's ready-to-wear storeS...... . 5,322 4,921 +8 Drug and proprietary stores ................ 8,585 8,175 +5
Family clothing stores....... 3,070 2,925 +5 Drug stores... . 8,263 7,897 +5
ShOE 8H0reSe i veniasrsecensescseesronnenas 2,633 2,487 +6 Liquor stores. 5,959 5,659 +5

Note: Measures of sampling variability are provided on page 16.
r Revised.

1 Includes data for kinds of business not shown separately.
2 Includes men's, boys' clothing, furnishings stores and custom tailors.

: Includes women's ready-to-wear, other apparel, accessory, specialty shops; and furriers.
# Imcludes lumber yards, building materials dealers; paint, plumbing and electrical stores.

® Includes both franchised and nonfranchised car dealers.



Table 2.--ESTIMATED SALES OF HETATL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES (GROUP II STORES)
IN THE UNITED STATES, BY KIND OF BUSINESS: 1964 AND 1963

(Millions of dollars)

(Billions of dollars)

BUREAU OF THE CENSUS

Kind of business 1964 w63 | Freent Kind of business 1964 1063 | Fomeent
411 kinds of business, totall..i......... 63,191 58,280 +8 Apparel groupl........... 4,145 3,796 +9
Men's, boys! wear storesZ.. 387 355 +9
Durable-goods stores, total.... 5,032 4,469 +13 Women's apparel, accessory 1,757 1,607 +9
Nondurable~goods stores, toial. 58,159 53,811 +8 Women's ready-to-wear stores. 1,620 1,481 +9
Shoe stores.... PO . 1,142 1,054 +8
FOOd ETOUD svevvrermanseracsnsnns . 25,634 24,357 +5
Grocery stores. . 24,903 23,692 +5
Furniture and appliance grouP ..--eeceseeesenes 1,246 1,115 +12
Eating and drinking PlACES ..eceevereerececsans 1,446 1,253 +15
General merchandise grouPl.........caceeievanenn 21,375 19,018 +12 Tire, battery, accessory dealers.............. 1,196 1,008 +9
Department stores and dry goods, general
merchandigse StEOY@S...cvccvesvnececrrrscanans 15,319 13,563 +13 :

Departiment SHOTES..cevereerarsnanacanananns 13,361 11,817 +13 Drug and proprietary StOres ..veveevecsscscess 1,896 1,728 +10
Variety StOreSee.ceccrercicsencanancncaancnns 3,928 3,542 +11 Liquor St0res”s.cesiientsennatintecannsiansen 1,291 1,233 +5
1 Includes data for kinds of business not shown separately.

2 Ineludes men's, boys' clothing, furnishings stores and custom tailors.

3 Includes women's ready-to-wear, other apparel, accessory, specialty shops; and furriers.

4 Includes municipally operated liquor stores. *

FIGURE 1.--ESTIMATED SALES OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE
RETAIL STORES, BY SELECTED KINDS OF BUSINESS: 1964
(Billions of dollurs)» }
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6 ANNUAL SALES

Distribution of Saleg by Region, Divigion,
Selected States, and Five Largest SMSA'sg

The North Central Region accounted for approximately
$77 billion ar 29.4 percent of total 1964 United States
retail sales of $261.6 billion, with the East North
Central and West North Central Divisions, respectively,
totaling $54.8 billion and $22.2 billion of the
region's total, In the East North Central Division,
I1linois had sales of $16.2 billion, up 7 percent
over 1963; Ohio, $13.9 billion, up 6 percent over
1963, and Michigan; $12.0 billion, up 9 percent.

Retail sales in the South Region, the second rank-
ing of the four United States regions, amounted to
almost $71 billion, 27.1 percent of total sales for
the United States. The largest portion of these
regional sales was made in the South Atlantic Divi-
sion--$34.9 billion; followed by the West South
Central Division--$22.6 billion, of which the State
of Texas accounted for $13.7 billion; and the Fast
South Central Division--$13.5 billion.

The Northeast Region had retail sales totaling
over $66.6 billion (25.5 percent of the United States
total), with the Middle Atlantic and New England
Divisidns accounting for $49.8 billion and $16.8
billion, respeetively. In the Middle Atlantic Divi-
sion, New York State 1led with +total sales of $25
billion; followed by Pennsylvania, $15 billion; and
New Jersey, $9.8 billiom.

In the West Region,retail sales totaled $47.1 bil-
lion, 18 percent of the United States total. The
Pacific Division accounted for slightly over $36.9
billion or 78.3 percent of the region's total, with
California contributing $28.7 billion to the Division
total. The Mountain Division accounted for $10.2
billion or 21.7 percent of the region's sales.

In the five largest standard metropolitan statis-
tical areas, 1964 annual sales ranged from $15.8
billion in the New York area to $5.9 billion in the
Detroit area. .

FIG. 2.--ESTIMATED SALES OF DURABLE AND NONDURABLE GOODS STORES: 1964
ALL RETAIL STORES BY GEOGRAPHIC REGIONS
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Table 3.-~ESTIMATED SALES OF ALL RETAIL STORES IN THE UNITED STATES AND GEOCRAPHIC REGIONS, BY KIND OF BUSINESS: 1964 AND 1963

(Millions of dollars})

United States Northeast North Central South VWest
Kind of business Percent Percent Percent Percent Percent
) 1964 1963 change 1964 1963 change 1964 1963 change 1964 1963 change 1964 1963 change
ALl kiizds of business,
50181 et eniieas .. J261,630[246,435 +6 66,653} 62,980 +6 76,952 | 73,088 +5 170,927 | 65,865 +8 . | 47,0981 44,502 +6
Durable-goods stores, i . J
HOEBLe s eresnncranaasesnsd 85,116 80,008 +6 19,348} 18,311 +6 25,212 24,108 +5 |24,852 | 22,603 +10 ¢ ] 15,704 | 15,076 4
Nondurable-goods stores,
totalescenerannnnnanaea 4176,5141166,337 +6 | 47,305] 44,669 +6 51,740 | 48,980 +6 146,075 | 43,262 +7+%]| 31,394 | 29,426 +7
Food group .eeceesesces eeasssd 62,191 59,143 +5 17,5641 16,582 +6 17,244} 16,464 +5 116,383 15,594 +5 131,000] 10,503 +5
Grocery StoTef.....-..c0u0sd 96,273| 53,551 +5 14,7501 13,827 +7 15,8141 15,086 +5 115;569 | 14,861 +5 10,140] 9,767 +4
Eatmg and drinking places...d 19,401| 18,071 +7 5,823 5,526 +5 5,819§ 5,400 +8 4,153 3,779 +10 3,606| 3,366 +7
GAF?, 0b8Lasssnarersasansnnn 60,3811 54,732] +10 16,440 15,043 +9 17,525 | 15,993 +10 {15,953 | 14,186 12 |10,463| 9,510 +10
General merchandise g . 31,721] 28,6601 M1 7,723 6,945{ +11 10,007 9,051 11 | 8,213 | 7,407 +11 5,778 5,257 +10
Department stores.. 18,631} 16,683 +12 4,778) 4,2771 12 5,890| 5,289 411 | 4,166 | 3,693 +13 3) ) )
ApDATel grOuPs...essvessrssd 15,567] 14,460 18 5,079 4,756 47 3,938] 3,680 +7 | 4,231 3,891 +9 2,319 2,133 49
Furniture and appliance grp{ 13,093( 11,612| +13 ) ) @) 3,580| 3,262 +10 | 3,509 | 2,888 +22 ) ) )
Lumber, building, hardware,
farm equipment group. ... d 15,634] 15,528 ) ?) ) %) 5,834} 5,839 (%) | 4,215 | 4,049 +4 3 ) ?)
Automotive group..... 48,491| 45,959 +6 ) (%) (*) 13,784 | 13,152 +5 [14,938 | 13,898 +7 ) (%) 3)
Gasoline service stations....d 20,295| 19,365 +5 3,750} 3,593 +4 6,520 6,269 +4 | 6,048 | .5,630 +7 3) ) )
Drug end proprietary stores..] 8,585] 8,175 +5 1,921 1,872 +3 2,588 2,467 +5 | 2,333 | 2,182 +7 ) 3) 3)

Note: Estimates are based on a sample. (See sampling variabilities on pege 16.) States in geographic regicns are shown on page 20.

1 Tneludes data for kinds of business not shown ‘separately.

2 gtores in the genmeral merchandise, apparel, and furniture and appliance groups; these are stores specializing in department-store types of merchandise.

3 Not shown because of high sampling variaebility.
% Less than 0.5 percent.
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Per Capite Sales

Per capita retail sales in +the United States in
1964 totaled $1,382 compared with $1,321 in 1963, an
increase of 5 percent. Per capita sales of durable-
goods stores rose 5 percent over the 1963 level,
going from $429 in 1963 to $450 in 1964. This year-
to-year increase reflected an 11 percent inerease in
the furniture and appliance group; per capita sales
amounted to $69 in 1964, compared with $62 in 1963,
The automotive group showed a 4 percent increase
from $246 in 1963 to $256 in 1964. Per capita sales
in the Jlumber, building, hardware, farm equipment
group remained unchanged from 1963--$83.

Sales of nondurable-goods stores were reported at
$932 per capita this year, reflecting a 4 percent

ANNUAL SALES

T

increase in sales per person over the $892 in 1963.
The largest rise din the nondurable categary (9 per-
cent) was in the general merchandise group, where per
capita sales increased from $154 in 1963 to $168 in
1964. This was accompanied by 1964 per capita gains
in the apparel group and eating and drinking places,
each up 5 percent,and in the food group and gasoline
service stations, each up 3 percent over 1963.

Of the four regions in the country, the West had
the highest per capita retail sales in 1964, $1,520,
followed by the North Central Regiom, $1,448; the
Northeast Region $1,421; and the South Region, $1,217.
Among the selected large States in the United States,
per capita sales ranged in 1964 from a high of $1,587
in California to a low of $1,099 in North Carolina.

Table 4.-~PER CAPITA SALES OF SELECTED KINDS OF BUSINESS, ALL RETAIL STORES IN THE UNITED STATES AND GEOGRAPHIC REGIONS: 1964 AND 1963

(Data are based on preliminary civilian population estimates as of July 1, 1964 and 1963. Amounts in dollars)

Tnited States Northeast North Central South West
Kind of business
Percent Percent Percent Percent Percent
1964 1963 1 o 1964 | 1963 o o 1964 1963 change 1964 1963 change 1964 1963 ot e
A1l kipds of business, . .
[T rees 1‘382 1,321 +5 1,421 | 1,365 +4 1,448 1,388 +4 1,271 1,150 +6 1,520 | 1,462 +4
Durable-goods stores,total] 450 429 +5 412 397 +4 474 458 +3 426 395 +8 507 495 +2
Nondurable-goods stores,
701 7Y FA T T was 932 892 +4 1,008 968 +h 974 930 *5 791 755 +5 1,013 967 +5
Food group ..... 328 317 +3 374 359 +4 324 33 +4 281 272 +3 355 345 +3
Grocerysstores. . “es 297 287 +3 314 300 +5 298 287 +4 267 260 +3 327 321 +2
Eating and drinking places.... 102 97 +5 124 120 +3 109 103 +6 7 66 +8 116 111 +5
GAF2, t0t8les.eeesnorans evsase 319 294 +9 351 326 +8 329 304 48 274 248 +10 338 312 +8
General merchandise group .. 168 154 +9 165 150 +10 188 172 +9 141 129 49 186 173 +8
Department STOreSs...esses o8 g +10 102 93| +10 111 100 +1 71 64 +11 3) (%) 3)
Apparel EZYOUDs.cecsssss eaes g2 78 +5 108 103 +5 T 70 +6 73 (] +6 75 70 +7
Furniture and appliance grp. 69 62 +11 ) ®) (?) 67 62 +8 60 50 +20 3) {3) 3)
Lumber, building, hardware,
farn equipment groupP.. .. .. ves 83 83 0 (3) () (3) 110 111 -1 72 7 +1 (%) (?) 3)
AutomOtive ErOUDe..vosvrersss ; 256 246 +4 (2) ) 3) 259 250 +4 256 243 +5 (?) ) (3)
Gasoline service stationsi....] 107 104 +3 80 78 +3 123 119 +3 104 98 +6 (3) (3) (3)
Drug and proprietary stores... 45 44 +2 41 41 0 49 47 +4 40 38 45 3) ) )

1 Tneludes date for kinds of business not shown séeparetely.

2 Stores in the general merchendise, apparel, and furniture and appliance groups; these are stores specializing in department-store types of merchandise.

3 Not shown because of high sampling variability.

i} v
FIG. 3.--PER CAPITA SALES OF SELECTED KINDS OF BUSINESS, ALL RETAIL STORES,
UNITED STATES: 1964 AND 1963 .
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- ’.l’a.ble5.—ESTD1AEDARNUALANDPEROAPITASALESOFMBETAESNHESBIMAPBICDIVEI@SAHDHNDDFWSDESS: 1964 AfD 1963

’ Anmial sales | Per capita :sales® Anmual sales Per capita sales?
Geograghic division and (millions of dollars) (doliars) . fe division and (millions of dollars) {dcllars)
kind of business kind of business 3
A Percent, [Percent Percent Percent
. 1964 1963 | s 1964 | 1963 [ Aroen 1964 | 1963 | PToTv) 10, 1963 | poo00
New England Divisiom, total.d 16,848 | 15,484 +9 1,537 | 1,452 +6  [iSouth Atlsntic Divisicnm,
Durable-goods stores.. +12 487 448 +9 $0t8Lureseiriinacinnennn wed} 34,898 | 32,224 +8 1,259 | 1,187 +6
Nondurable-goods store: +8 1,050 1,004 +5 Durable-goods stores......| 11,814 | 10,699 +10 426 3% +8
R . . : Nondurable-goods stores...| 23,084 | 21,525 +7 833 793 +5
Food groUpPe.ee assencssased 297 3 + 392 37 4
GAF2, t0%aLarnnnenoon oo Yama| 3zel o 339 | 312] a9 Bating and drinking placed 2,233| (%) | (?) afo@&r e
General merchandise vz | oy 0 WO Q) et ] 222 26| Croll Byl B
NS « 3} 3 3 3 ne: mere 86 ETPs > +. +
Gasoline service statiams. 1,003 | (3} (%) B OO N oparel grompeen e sace] 05 | ) = G| )
Gasoline service statians., 2,863 (;) (:) 103 (:) (;)
45 1,386 | 1,338 s Drig and proprietery atawed 1,146 *) ) 41 () (%
- 13,5321 +4 390 381 +2 {|East South Central Division,|
Nondurable-goods stores...d 35,796 | 33,946 +5 996 957 +4 total .- 13,465 | 12,312 +9 1,072 | 1,001 +7
: ] 8,618} 8,079 +7 686 657 %
Eating and drinking placesd 4,584 1.3 128 i (3 ’ 4
GAFR, £0%8Le. -0 neenns.s d12,79 | 11,m15) e 354 330] w7 3,15 (] (3 211 ] ™
' General merchandise gr 6,001 5,4081 +11 167 152 +10 2,938] 2,700 +9 234 219 +7
Apparel group......... veeed 3,998 (;) (3) 121 3 (3 1,565 | ' 1,446 48 125 118 +6
Gasoline service stations.q 2,747 (HE (3 76 ) (3) 1,258 (?) *) 100 (3 (3)
Drug and proprietary stored 1,391 ] ) 39 ) ®)
. 22,564 | 21,336 +6 1,253 | 1,197 +5
East North Gentral Divisiom, * ’ ’ ’
im0z | see2] 46 1ae ] 130m]  es 14,3731 13,665 | +5 98 T 4
417,403 | 16,530] 45 464 445 +4 Food groupe..ceveeccerannd 5,275 (231 (3 293 [CORE )]
Nondurable-goods stores.... 37,399 { 35,132] 46 997 %6 +5 Eating and drinking placed 1,293 31 (3 72 P 3
o : L DO coud 4,802] 4,260 | 413 267 239 1 412
FOOd groWPu.eeesvuvnss ened 12,983 | 12,235] 46 346 330 +5 4 ’ 7
Eating iriniing places. i'jgzg ’(3) ) 113 ) 3 General merchandise grp4 2,386] 2,087 +14 132 17 +13
GAF2, cecerrancenonend 12, 11,708} +10 342 318 +9 Mountain Division, totel 10,176 | 10,40; ]

- 2 -2 1,342 1 1,385 -3
poeyel merchantice growl 7,289 620 3 ol Bl B9 | ooturable-goods stores..] 6,819 6,87 | (%) 89| 1|
Qasoline service stations.] 4,343 () (3) 116 (%) (2) I GaAF?, total..............] 2,004 1,864 +8 264 %8 +6
Drug and proprietary storeqd 1,891 ! 3 50 1 (3) 3) Geperal merchendise grp. 1,097| 1,022 + 145 136 +7

West North Central Divisiom, Pacific Divielon, total.....}36,922§ 34,104 +8 1,578 | 1,487 +6
tal 21,433{ 43 1,416 | 1,378 +3 {Il Dursble-goods stores.....d 12,3471 11,521 +7 528 502 +5
7,578 43 499 487 +2 I Nondurahble-goods stores... 24,575 22,583 +9 1,050 985 +7

13,8550 917 891 +3
FOOd EXOUPerevenesennsne .| 8,595 8,01 +6 367 | 35 +4
4,2365  +1 272 272 0 Eating and drinking places] 2,915 SR 125 (GG
cevenenend 4,677 1 4,285; 19 299 276 +8 i , totel....... ceeenned] 84591 Te46 | 411 361 | 333 +8
General merchandise group 2,718 | 2,4917 +9 174 160 +9 |I'  Gemeral merchandise grp.| 4,681 (1 3 200 )1 )
Gasoline service stetions.. 2,177 31 ) ] ) ) I ceseline serviee stations. 2,803 (RG] 1200 ()] ()

Note: Totals inclufe data for kinds of business not shown separately.

ability are shown in table 17,page 17.

2 Stores in the general merchandise, apparel,
3 Not shown because of high sempling

variability.
4 less than 0.5 percent.

Data are based on preliminary civilian population estimates as of July 1, 1964 end 1963.
and furniture and appliance gruups;

States in geographic dlvisions are shown on page 20 . Measures of sampling vari-

these are stores specializiug in department~store types of merchandise.

Table 6.--ESTIMATED TOTAL SALES OF RETATL STOHES FOR SPECIFIED IARGE STATES: 1964
1
Anmugl seles Per capita seles® Armual sales Per capita sales
Percent - N " P;:Ic;nt
i Percent change i11ions prCEIr e &
T | o | vovters | Teer” of of U.S. | Dollars | 196,
dollars sales from dollars gales from
1963 19¢3
California 28,710 11 1,587 +5 New Jersey..ovneeeneean teeessnenea] 9,768 4 1,474 +5
Florida.. 7,577 3 1,351 (®) New York.... 2%4,9% 10 1,399 +3
Illinois. 16,154 6 1,547 + North Carolina. 5,233 2 1,099 ()
Indiana. 7,075 3 1,469 (2) Ohio...... F 13,868 5 1,376 +7
Massachusetts. 7,882 3 1,488 + Pennsylvenia.. 15,043 6 1,315 o
Michigan, . 11,952 5 1,480 +9 Texa8e. ... 13,651 5 1,335 +4
Minnesota 4,760 2 1,354 (2) WiSCOMSitla s avauensnnanass Creseanens 5,753 2 1,402 (2)
Missouri. 6,473 2 1,480 (2)
Note: Estimates are based on a sample. (See sampling variability table 18,page 17.
1 Data are based .on preliminary civilian population estimates as of July 1, 1964.
2 Not shown because of high sampling variability.
Table 7.-~ESTIMATED SALES OF ALL RETATL STORES FOR THE 5 LARGEST STANDARD METROPOLITAN STATISTICAL ARHAS: 1964
(Millions of dollars)
Percent Percent
change, change,
Statistical area 1964 1964 Statistical area 1964 1964
from from
1963 1963
Standard Consolidated Areas* Standard Metropoliten Statistical Areas®--Continued
(!l:\:lcagoé I11,-Northwestern Indiena, totales........ 11,290 +6 .
3,556 () |ipetroit, Mich., total.. (3)
New York-Northeagtern New Jersey, total........ 22,340 4 GAFE . oeeenrrorens *)
GAF scsesssenatoararesvasonsesscsanasnsnses 6,217 +8 Lo Angeles-Lang Beach (-;?
Standard Metropolitan Statistical Areas® Wew Yark, N :Y., 'In;tal . (';li
Chicago, I1l., $0tAlececsceserccroncccsnsnsnreansserennines] 10,427 6 |lPhiladelphia, Pe., total... *)

Note: Estimates are based on a sample.

QOrange County, California.
2 Stores in gemeral merchandise, apparel, and furniture and
2 Not shown because of high sampling veriability.

(See sampling variabilities in table 16 » page 16.
1 Standard conmsclidated areas and standard metropolitan statistical areas are shown on page 19.

appliance groups; these stores specialize in department-store types of merchandise.

Note that data for the Los Angeles-Long Beach SMSA includes



MERCHANDISE INVENTORIES

Merchandise on Hand

The cost value of merchandise inventories in re-
tail stores in the United States on December 31,
1964, was estimated at $28.6 billion, 6 percent
higher than inventories held at +the close of 1963.
Of this +total, $15.8 billion represented the value
of stocks of nondurable-goods stores (up 6 percent
from 1963) and $12.8 billion, the stocks of durable-
goods stores (also up 6 percent from 1963).

The general merchandise group as a whole showed a
10 percent expansion in inventory holdings on Decem~
ber 31, 1964, compared with the same datea year ago,
with department stores reporting a 12 percent in-
crease. Lumber and building materials dealers and
furniture stores closed the year with inventories
higher than in 1963--up 10 percent amd 9 percent,
respectively, while household appliance, TV, radio
stores represented an increase of 5 percent. Inven-
tories of ligquor stores were relatively unchanged

from a year ago, and drug and proprietary stores re-

ported an increase of 5 percent.

In warehouses and storesaf organizations operating
11 or more retail stores, the cost value of merchan-
dise held for sale on December 31, 1964, totaled
$7.6 billion, 8 percent over that held o December 31,
1963,. The general merchandise group which accounted

for more than 43 percent of the total warehouse and
store inventories of these organizations showed a
year-to=year gain of 11 percent; the food stores
which accounted for over 23 percent, recorded a rise
of 6 percent.

Sales-Inventory Ratios

Annual sales of all retail stores in 1964 were 9.4
times the cost value of year-end store inventories.
The ratio of sales to year-end inventories for non-
durable-goods stores was 11.3 in 1964, compared with '
11.2 for 1963. The ratio of sales to year-end in-
ventories for durable-goods stores was 6.9 in 1964,
up from 6.6 in 1963.

Passenger car dealers showed a sales-inventory
ratio of 10.4 in 1964 compared with 9.4 in the pre-
ceding year. Sales-inventory ratios showed l1ittle
change from 1963 for grocery stores, 19.8 in 1964
compared with 19.7 the previous year; department
stores, 7.9 compared with 7.7; women's ready-tu-wear
stores, 6.2 compared with 6.4, and shoe stores 3.7
against 3.6 in 1963. Furniture stores showed an in-
crease in the sales-inventory ratio from 5.2 in 1963
to 5.5 in 1964.

Merchandise inventories,! Year-End 1964
[Biltions of Dollars]
0 1 2 3 4 5 6

FIG. 4.--MERCHANDISE INVENTORIES: END OF YEAR 1964
ALL RETAIL STORES BY MAJOR KIND-OF-BUSINESS GROUPS

Change From Year-End 1963
{Percent]
0. 2 4 6 8 10 12 u

ALL KINDS OF BUSINESS, TOTAL

28.6 Billion

AUTOMOTIVE GROUP

GENERAL MERCHANDISE GROUP

APPAREL GROUP

LUMBER, BUILDING, HARDWARE,
FARM EQUIPMENT GROUP

FOOD GROUP

FURNITURE AND APPLIANCE
GROUP

llnvanforios at cost value, in stores. BUREAU OFf THE CENSUS
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Teble 8.--MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF ALL RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS:
END OF YEAR 1964 AND 1963

(Mil1lions of dollars)

Merchandise inventories’ Sales- Merchandise inventories Sales—
{at cost) inventgry {2t cost) invent?ry
Kind of business Decenber 31-- ratio’ Kind of business December 31—~ ratio
Percent Percent
1964 1963 X o 1964| 1963 1964 1963 3 o 1964 | 1963
A1) kinds of buslness, total ........|28,640| 27,034 +6 9.4 9.2 Furniture and applience group............| 2,043{ 1,910 +7 6.3 5.9
Furniture, home furmishings stores.....| 1,396f 1,291 +8 5.9 5.6
Furniture stores.......eeevuvecennsa 1,084 990 +9 5.5 5.2
pur nd"rﬁ:;lme_ g;:"’;‘:i;e‘;“ﬁm :’é’gg 112'&%2 ot 1§'§ ﬁ'g Household eppliance, TV, redio stores..] 647] 9] +5 | 7.0 6.6
B ’ R ke ’ * - . "Household appliance dealers.......... 463 430 +8 7.3 7.0
FOOQ EIOP.vaseranenvenncnanenensnssonnned 3,009 2,939] 45 [20.5) 20.¢]| lumber, building, hardvare, ferm equip- .
Grocery stores 20934 o2 +6 J9.8 | 19.7|| 2ent growp....... ervasenssanssereesvenadd. 3,601] 3,293 +9 4.7
Ty esessseneeensneiniesesntt 25 s N . Iumber yards, building materials dlrs.?| 1,601| 1,458 +10 5.9
- LAMDET JRTEB. e vvvvevneennsn 1,119 1,016] +10 5.7
Eating and drinking places....ccevecevensns 466 448 b 42.9 } 40.5 Hgrdware stores...... 882 826 +7 3.4
Farm equipment dealers.................™ 3,138{ 1,000 +11 3.9
General merchandise group2......ccewvssesnd 4,940| 4,491 +10 7.0 6.8 5,450 s Y
A , 282 +3 9.4 8.7
Departnent stores and dry goods, general Passenger car (Ealers.......eeses 4,416] 43870 s1 1104 9.4
merchandise stOreSe..ievieoverveesnnseed 3,519f 3,132 +12 7.3 7.1 :
Department stores 2610l 2336 2 709 a7 Passenger car dealers (franchised)}...t 4,045] 3,987 +1 10.4 9.4
4 o2, y . . =
Variety SLOTES. ernsnvenseeenensnesenonsd 857 829 43 1 6.2 s.gff Tive, battery, accessory dealers....... = 520} 527 1 ¢ 5.2 5.4
¥ail order (department store mase.),..... 33 32 +16 6.6 6.8 Gasoline service stationsS.....ovecavacans 857! 804 +7 23.0 23.9
Apparel group2i..iiiesecessecrseqerassessas 3,409) 3,280 + 4.7;r 4.5]] Other retail storesZ. ..ceveneeciennes 4,775} 4,578 + 74 7.6
Men's, boys' clothing, furnishings stored 810 820 -1 391 3.4 Drug and proprietary stores 1,396 +5 ] 6.1 6.0
Women's ready-to-wear storesS.iev.snanssed 923 797 +16 6.2° 6.4 Liquor 8toreS..ceecsveseses 612 %) 7 9.7 9.8
ShOE SHOTES.sassevssesssssesnsnescesanssod 683 6% -2 3.7] 3.6] Jewelry StoreS........iieniiieienennend  S41) ATA} 414§ 3.00 2.8

Note: Measures of sampling variability are provided on page 16.

: Based on only those establishments in business the full calendar yea:;-.
Dollar volume and sales-inventory ratios for group totals include kinds -of

2 Includes lumber yards, building materials dealers; paint, plumbing,

If Less than 0.5 percent,

‘business not shown separately.
and electrical stores.

, Table 9.--MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF RETATL STORES AND WAREHOUSES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES
IN THE UNITED STATES, BY KIND OF BUSINESS: FND OF YEAR 1964 AND 1963

Merchandise inventories, at cost (millions of dollars)
Total warehouses Sales-inventory retio
S
and stores - tores * (stores only)
Kind of business Decenmber 31— Percent December 31-- Percent
change, N change,
1964 . 1964
1964 1963 from 1964 1963 fran 1964 1963
1963 : 1963
A1l kinds of business, “otald.c.uiuuicieienriaseosanncirsnracacnsnnns 7,558 7,001 +8 6,017 5,535 +9 10.8 ( 10.8
Durable-goods StOres, T0TAlesecereacrotsroerecscenerencrssvacssssescaan 955 910 +5 737 684 +8 6.7 i 6.7
Nondurable-goods s10res, t0tales.ccereiessssecoesnascascnsinsosasorsass 6,603 6,001 +8 5,280 4,851 +9 11.4 11.3
Food groupL... 1,75 1,65 +6 1,091 1,039 +5 1 23.7 23.6
Grocery StOreS.caceecescaranse 1,722 1,623 +6 1,069 1,018 . +5 B 23.5 23.4
: : i ¢
: i H i ) o+
General merchandife BTOUP L .tueeieesnvnnrsnsosearansneresnssnrmennraonsense 3,288 2,957 '3 +11 2,966§ 2,681 ¢ 411 7.7 ., 7.4
Department stores and dry goods, general merchandise stores... 2,253 1,990 +13 2,002 1,787 3 412 8.2 ¢ 7.9
Department 8t07€8.cescsrenncrecns 1,935 1,705 +13 H 1,716 : 1,529 - +12 ) 8.3 8.1
< 668 649 3 1 603 " 584 l 3 6.9 6.4
769 742 e : 690 651 ? +6 6.1 6.0
112 00 +12 ! 102 8 | 45 4.2 4.1
Women's ready-to-wear stores 203 188 +8 190 ¢ 17 3 9 8.8 8.8
Shoe stores.... 260 266 -2 227 ! 227 1 o 4.8 4.7
! ; 1 .
Furniture and appliance grouPa.....s... 193 178 +8 H 125 * 113 f +11 ! 0.1 10.3
& B 3 3 :
Lumber, building, hardware, farm equipment group reasasas 301 ; 292 +3 ! 2491 241 ‘ +3 H 4.7 ¢ 4.6
Lumber yards, building materials dealers?. 190} 188 +1 ! 178 ¢ 17% +2 1 4,77 % 4.6
Tumber YardSeeessseeess .. 140 B8 + | 134 B2 o+ 4.7 4.6
i t S ! :
Tire, battery, 8ceessory (ealerB.euiiesretiuirnniencsancressairesooiannaesad 311% 303 +3 1 244! 232§ +5 ::‘ 4.9 4.7
Drug and proprietary storeS....... 3533 324 w9 1 273 | %31 412 i 7.3 7.3
Liquor stores...... P T T AU | 170 17 ¢ -2 ; 98 95 § +3 13.4 13,2

Note: Warehouse inventories of Group II organizatians are excluded from teble g,
1 Tneludes data for kinds of business not shown separately. ) X
2 Includes lumber yards, building materials dealers; paint, plumbing, and electrical siores.

Table 10.~~ESTIMATED SALES AND YEAR-END MERCHANDISE INVENTORIES OF RETAIL STORES OF ORGANIZATIONS OPERATING 4 OR MORE EETAIL STORES
IN THE UNITED STATES, BY KIND OF BUSINESS: 1964

(Millions of dollars)

Merchandise inventories Merchandise Inventories
Annual sales (at cost) Annual sales (at cost
. . Percent Percent . . Percent] + 'Percent
Kind of business ehange, Dec. 31 change, Kind of businéss change, Dee. 31 % change,
1964 1964 1962 ’ 1964 1964 1964 1564 74 1964
from from from ; from
1963 1963 1963 H 1963
A1l kinds of business, totall..] 75,610 +8 7,784 +10 General merchandise group ..........{ 23,325 +12 3,554 ’ +12
Department stores and dry goods, |
Food EroUP-«ivsvvevanceanecnnsareness ] 29,063 +5 1,27 +7 general merchandise storeg....... j 17,039 +13 2,545 | +14
Grocery StOreSeei.esveseiereeecasse} 27,97% +5 1,236 +7 Departiment stores....... 14,646 +13 2,178 | +15

Note: Measurés of sampling variability are provided on page 17.
! Includes data for kinds of business not shown separately.
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ALL KINDS OF
BUSINESS, TOTAL
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FIG. 5.--SALES-INVENTORY RATIOS: 1964

ALL RETAIL STORES AND GROUP L STORES BY SELECTED KINDS OF BUSINESS

(Annual Turnover: 1964 Sales divided by year-end inveniories, at cost)!
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ACCOUNTS RECEIVABLE

Retail stores inthe United States reporited a total
of $16.9 billion of accounts receivable balances owed
to them by customers as of December 31, 1964, 9 per-
cent more than the $15.6 billion reported as of the
same date a year earlier. Credit balances on charge
accounts and on installment accounts amocunted to $8
pillion and $8.9 billion, respectively, at the close
of 1964, with charge accounts showing a year-to-year
increase of 3 percent, and installment accounts an
increase of 15 percent.

Receivable balances for nondurable-goods stores in
total amounted to $10 billion, 12 percent more than
the amount owed at the close of 1963. Department
stores reported urpaid balances totaling $4.6 billion
at +the end of 1964 and accounted for more than 27
percent of the total for all retail stores. Apparel
stores with $1.3 billion showed an increase of 12
percent from 1963.

Durable-goods stores in‘ total reported accounts
receivable balances at the close of 1964 at $6.9 bil-
lion, 4 percent more than -+the amount registered a

year ago. Contributing to these figures were dealers
in the furniture and appliance group, with $2.5 bil-
lion, up 11 percent; the lumber and building materials
group, $1.7 billion, down 5 percent; and the automo-
tive group, $1.6 billion, up 3 percent.

More than 80 percent of the 1964 year-end credit
balances due from customers of general-merchandise
stores were on installment accounts. In furniture
and appliance stores, installment amounts represented
approximately 66 percent of total year-end 1964 out-
standing balances. In contrast, the credit balances
outstanding for the lumber, building, hardware, farm
equipment group and for +the apparel group were pre-
dominantly oncharge accounts (90 percent and 73 per-
cent, respectively). For the automotive group, about
58 percent was outstanding on charge accounts.

Stores of organizations operating 11 or more retail
stores accounted for $6.7 billion of total receiv-
ables at +the end of 1964, with $5.5 billion on in-
stallment accounts compared with $1.2 billion in
charge accounts.

0 0.5 1.0 1.5

FIG. 6.--TOTAL ACCOUNTS RECEIVABLE: END OF YEAR 1964 AND 1963
ALL RETAIL STORES BY SELECTED KINDS OF BUSINESS

(Billions of Dollars)
2.0 2.5 3.0 35 4.0 4.5 5.0
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TOTAL ACCOUNTS RECEIVABLE OF ALL RETAIL STORES-
YEAR-END 1964:
YEAR-END 1963:

1964
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Percentages represent
year-to-year change
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$15.6 BILLION
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Table 11.--ACCOUNTS RECEIVABLE OF ALL RETATL STORES IN THE UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1964 AND 1963
(Millions of dollars)

December 31-- Percent December 31-- Percent
change, change,
Kind of business 1964 Kind of business 1964
1964 1963 from 1964 1963 from
1963 1963
A1l kinds of business, total ........ careane 16,929 I‘15,599 +9 Furniture ‘and appliance group' ......cceevscecens 2,523 2,278 +11
- - Furniture, home furnishings stores e 1,896 1,716 +10
Durable-goods stores, total..vesssvnasnoscannes 6,885 r6,626 + Furniture stores.....ceevvsvvanees 1,708 1,532 +11
Nondurable-goods stores, total....eevvsvenan.n . 10,044 8,973 +12 Household appliance, TV, radio stores. 627 562 +12
Household appliance dealers......... 539 490 +10
361 354 +2 e hards

GrOCeTy BHOTE8. . vrearerunsonsssnnssariassocanns 302 293 +3 Lg!:;,.bu:.d(?u?g,.w?re,.famef?ipmexjtz _____ 1,684 1,778 -5
Bating and drinking BlaceSs..eeee.s.eeseesnonenens 129 8 | w5 Lugber yex M‘is’sl_"_‘?‘ff"‘? jmaterials dealers®..... l'égg LRl 58
General merchandise ErOUPL...-seueevssenesreveenas 6,470 | 5,538 +17 Automotive groupl....iiicciiiiianrercaneecaeease]| 1,602 1,560 13
Department stores and dry goods, gemeral > Pagsenger car dealers........ e 1,044 1,048 )
merchandise siores.... 5,216 4,406 +18 Passenger car dealers {franchised 972 980 -1
Department stores.... vaes 4,638 r31_943 +18 Tire, battery, accessory dealers.............. 510 479 +6

Mail order {department store merchandise)....... 1,027 935 +10
Gasoline ‘service StaBionS. .. . viveiirerioenannan 443 442 )

‘Apparel group .. eerhennann 1,325| 1,186 +12
Women's ready-to-Wear SHOTeS...veeeseereceenanns 575 512 +12 Other retail StOTeS..ivercrereanerennennneenns 2,383 2,37 {3)

Note: Measures of sampling variability are provided on page 17.

T Revised.

1 Includes data for kinds of business not shown separately.

2 Includes lumber yards,
3 less than 0.5 percent.

building materials dealers; paint, plumbing, and electrical stores.

Table 12.--ACCOUNTS RECETVABLE OF ALL RETAIL STOFES, DY CHARGE AND INSTALIMENT ACCOUNES IN THE UNITED STATES

BY KIND OF BUSINESS:

END OF YEAR 1964 AND 1963

(Millions of dollars)

Total Charge accounts Instellment accounts
December 31— Percent December 31— Percent Decenber 31~ Percent
Kind of business change, change, change,

1964 1964 1964

1964 1963 from 1964 1963 fram 1964 1963 from

¢ 1963 1963 1963

411 kinds of business, totall.......... . 16,929 z-15’ 599 +9 8,025 7,826 +3 8,904 z"7, 773 +15

Durable-goods stores, total..... 6,885 6,626 +4 3,644 3,622 +1 3,241 , 004 +8

Nondurable-goods stores, total.. 10,044 8,973 +12 4,381 4,204 + 5,663 4,769 +19

FOO EXOUP +t « s v e maannermannsonnersnnensnsnssnessns 361 354, 42 353 342 43 ) (2) (]

General merchandise group ....cvieiesveceocecanss PPN 6,479 I'5, 538 17 1,240 1,160 +7 5,239 r4,378 +20
Department stores and dry goods, general r -

merchandise SBOreS....cvviineeaririiionannennees 5,216 r4,406 +18 1,145 1,065 +8 4,071 r3,341 +22

Department stores.. 4,638 3,943 +18 983 950 +3 3,655 2,993 +22

Apparel Eroup.....e.cee... 1,325 1,186 +12 972 873 +11 353 313 +13

Furniture and appliance growp ..... 2,523 2,278 +11 854 760 +12 1,669 1,518 +10

Farniture, home furnishings stores.. ceaen 1,896 1,716 +10 625 562 +11 1,27 1,154 +10

Household appliance, TV, radio SH0T€S....ee.vn.or. 627 562 +12 ) ?) (2) 399 364 +10

Lumber, building, hardvare , farm equipment group .. 1,684 1,778 -5 1,516 1,606 -6 168 172 =2

Lurber yards, building materials dealers... . 1,180 1,300 -9 1,130 1,246 -9 (%) (%) )

TAmber Yards.:v......... R 829 98 -13 801 911 -12 (2) (2) ()

Automotive groupl......eeeeiiiiin. 1,602 1,560 +3 928 902 43 674 658 +2

Passenger car dealers {franchised). 972 980 -1 685 662 +3 “(2) (2) (2)

Tire, battery, accessory GealerS.......eeeevuvons 510 479 +6 (2) (2) () 322 282 +14

Gasoline service SEAatiomS....eovveieuereesueanen.. 443 442 ) 433 429 +1 (2) (2) (?)

Note: Measures of sampling variability are provided on page
kinds of business not shown separately.

! Includes data for
2 Not shown because of high sampling variability.
3 Less than 0.5 percent.

Table 12.--ACCOUNTS RECEIVABLE OF RETATL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETATL STORES, BY CHARGE AND INSTALIMENT ACCOUNTS
IN THE UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1964 AND 1963

(Millions of dollars)

Total Charge accounts Installment accounts
December 31-- Percent December 31-- Percent December 31— Percent
Kind of business T change, change, change,
. 1964 1964 1964
1964 1963 from 1964 1963 from 1964 1963 from
1963 1963 1963
211 kinds of business, totall 6,651 5,706 +17 1,163 1,116 +4 5,488 %%, 590 420
Durable-goods stores, total.... 1,290 rl 2222 +6 313 331 =5 977 r 891, +10
Nondurable-goods stores, total. 5,361 4,484 +20 850 785 +8 4,511 3,699 +22
General merchandise group ...c.eccveeenannn 4,823 s ,019 +20 497 489 +2 4,326 T3 5530 +23
Department stores and dry goods, general r -
merchandise STOPeS...virevenecennnan 3,994 r3’337 +20 455 449 +1 3,539 12,888 +23
Department stores. 3,585 2,992 +20 424 418 +1 3,161 2,57 +23
Apparel SHOTeS...virsciresen e 337 294 +15 166 138 +20 1 156 +10
Furniture and appliance group.... 392 375 +5 44 43 +2 348 332 +5
Tire, battery, accessory dealers. 341 288 +18 ) (2) (2) (2) (?) (2)

Note: Measures of sampliné variability are provided on page 17.

{ Revised.

2 Not shown because of high sampling variability.

Includes data for kinds of business not shown separately.
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FIG. 7.--ACCOUNTS RECEIVABLE ON CHARGE ACCOUNTS AND
INSTALLMENT ACCOUNTS: END OF YEAR 1964 AND 1963

RETAIL STORES BY SELECTED KIND-OF-BUSINESS GROUPS
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SAMPLE DESIGN AND RELIABILITY OF THE DATA

I. Sample Design

Data on inventories in this report were derived
from the 1964 Annual Retail Trade Survey, which was
based on essentially +the gsame probability sample
used to produce national monthly estimates of retail
salegs published in the Ménthly Retail Trade Report.
A detailed description of this sample, and of the
subsample used 1o derive monthly accounts receivable
data, are shown in the Monthly Retail Sales Report.
Statistics on amnual sales and end-of-year accounts
receivables shown in this report were derived from
the Monthly Retail Trade Survey., The accounis re-
ceivable data were based ona subsample of the proba-
bility sample used to produce monthly sales estimates.

The sample design permits publication of sales
data for geographic areas, selected States, and se-
lected standard metropolitan statistical areas. For
purposes of developing these estimates, Group II
organizations, i.e., firms with 11 or more retail
stores as reported in the 1958 Census of Business,
are requested +to report separately for a sample of
their establishments or by county.

The 1964 annual sample consists of +the following
components:

A, Group Il Firms--Orgamizetions which operated
11 or more retail stores in 1958. All of these
organizations are included in the sample and gen-
erally provided one report for all their retail
stores. For those GroupI firms with retail stores
in more +than one kind of business, the reported
figures were prorated among the different kinds of
business on the basis of the percentage distribu-
tion of the firm's total sales by kind of business
as reported in the 1958 Census of Business.

B. Group I Stores--~Stores belonging +to organiza-
tions which did notoperate 1lor more retail stores
at the time of the 1958 Census of Business. Stores
selected for this portion of the sample are located
within 243 Census Sample Areas'. These Census
Sample Areas generally consist of combinations of
two or three counties and were chosen randomly
(with knmown probability of selection) , one from
each of 243 primary strate. Within these 243 Census
Sample Areas, the Group I sample consists of:

1. "large" stores: All stores located anywhere
in the Census sample areas vwhich meet certain
annual sales criteria. This "large" store panel
has been supplemented for certain GAF (general
merchandise, apparel, furniture and appliance)
stores 1in the 20 largest standard metropolitan
statistical areas.

2. "Special" area segment stores: Stores other
than "large" stores described above located in a

1 Group I stores with sales of $5 million or more
in 1954 are an exception, such establishments being
included in the sample, regardless of location.

subsample of land segments (selected with known
probability) within the Census Sample Areas and
qualifying on the basis that their sales exceeded
certain criteria which were lower than those de-
signated for the "large" stores.

3. "Small" stores: All remaining stores located
in the subsample of land segments within the Cen-
sus Sample Areas mentioned above, These land
segments are divided into 12 panels so that, in
general, "small" stores in a different group of
land segments are personally enumerated each
month of the year for purposes of the monthly
report. The stores located in three of these
panels (November, December, and January panels)
were included in the annual survey.

APPROXIMATE NUMBER OF RETAIL STORES IN THE
1964 ANNUAL RETAIL TRADE SAMPLE

. cedure is usged.

Group I stores
Group II
Total stores |"Large"| "Special" area | "Smalln
|stores | segment stores | stores
134,900 102,500 5,600 4,600 22,200

Il. Reliability of the Data

Because the estimates obtained are based on a sam-
ple, exact agreement is not expected with the re-
sults that would be obtained from a complete Census
of retail stores in which the same enumeration pro-
However, because every retail store
in the United States has had a chance of being se-
lected for the sample, and because the probability
of selection for each store in the gsample is known,
it is possible to approximate the sampling variabil-
ity of the estimates made from the sample.

Approximate measures of the differences which may
exist because of sampling for the estimates are shown
in tables 14 to 20. Measures of sampling variability
for sales-inventory ratiocs of retail stores have not
been computed, but, in general, are expected to be
less than +those for merchandise inventory dollar
volume estimates. The sampling variabilities of the
1963-1964 comparisons would tend to be somewhat higher
than those shown in table 14, because of a redesign
of the sample areas effective the early part of 1964.

The measures of sampling variability shown are at
the one sigma level. At this level, the chances are
two out- of three that the amounts estimated in this
survey would differ from the results of a complete
Census using the same enumeration procedure, by less
than the. percentege shown. Although certain data
not expressly shown iIn this publication may be de-
rived by subtraction, it should be pointed out they
are subject +to higher sampling variabilities and
should not be used in making comparisons.

Measures of sampling variability shown in this re-
port do not include biases which might arise from
differences of response or nonreporting. Nonresponse
amounted to about 2 percent for inventories, 6 per-
cent for sales, and 11 percent for accounts receivable.
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Table 14.--SAMPLING VARIABILITY FOR SALES ESTIMATES AND FOR MERCHANDISE INVENTORY ESTIMATES OF ALL RETATL STORES

- Sampling variability {(percent) Sampling variability (percent)
Sales Merchandise inventory Sales | Merchandise inventory
Kiad of business Doller | Dollar | Year-to- ind of tusiness Dollar | Dollar | Year-to-
volume volume year volume volume year
estimate | estimste change estimate| estimate change
United States, total............ ciaeeas 1 2 1 Furniture and appliance ErOUP....scusecccess 3 2 2
i Furniture, home furnishings stores. 3 4 3
Durable-goods stores, total.e.ceneense . 2 2 1 Furniture stOrEB.cccetcesreessarsan 4 5 3
Nondurable-goods stores, total....... . 1 1 1 Household appliance, TV, radio stores 5 6 4
. BRousehold appliance dealerfe.c.ecessesen 6 7 4
FOOd EPOUDs e veneassocssosonassosasanssusanne 1 2 (Na)
Grocery stores . 1 2 (3a) Tamber, building, hardware, farm equipment
Meat marketS....... . [ (NA) (na) EIOUD .« oo anosnorsosnancsoossosncnssosssnses 4 3 2
Bakery products StOTeS.....cceeeacernacesoes 6 {NA) {Na) lumber yards, building materials dealers.. 4 4 ( 3)
5 4 NA
Eating and drinking placeS......ccecees - 2 2 3 5 5 2
Eating PlACES.«vrereverservessrnsoss . 3 (Na) [€73)] FaIM eqUIiPMmEDtascsasesrssrseessonsronnanas (a) 8 4
Restaurants, cafeterias, lunchrooms R 3 {(na) {Mn)
Drinking places.....oceotocrsracentonsnees 3 (1) (M) | Abomotive EPOUDe.«evesernsenneensersessnses 3 (3) (2)
Passenger cars, other automotive dealers.. 3 ‘NA, .73
Gegral me:;:hx;;ﬁ;i:: group.‘;éds ene"i""" 1 2 * Passenger car dealerS..acecasesscnonorae 3 3 2
part > 4Ty € ; genera. Passenger car dealers (franchised).. 3 4 {NA)
merchandise stOTEB . vstcescienennennns . 2 2 1 Tive, batte cces dealers s 5 3
De + stores i 5 5 1 » Ty, accessory dealers......
Variety s40res....vveverrnecncinnnnssnnnan 2 3 © 2 '
Mail order houses (deparhnent stere mise.). (*) ) (1) Gasoline service StationS...ccorrrrerarnaens 2 3 2
ADPArel ErOUD..,esceeaoecsrenasnrnoans aeveeen 3 4 2
Men's, boys' wear StOreS....ccscieicacneann 5 6 4
Men's, boys' clothing, furnishings stores 5 (ma) (Na) Other retail SLOTeBec.cccrtacscarsraseansses (xa) 2 2
Women's apparel, accessory storeS.......... 3 {Na) {¥) : 3 4 2
Women's ready-to-wear stores....... 4 4 2 3 {NA) (na)
Family clothing stores....... 10 (Na) (Ma) 4 5 2
Shoe SHOreB.c.evesenescvssscvevsvsnsesasrass 4 5 2 JeWELry SHOTES.eevrerrsonnsnnnss feeens oo (Na) 6 3

Note:

Estimates of the sampling variability of the 1954 sales and inventory data are not availsble.

The estimates of the sampling variebilities shown

above for sales were derived from sales statistics for the momths of January through May 1960, while those for inventory were derived from the 1959 merchan-

dise inventory estimates.

because of a redesign of the sample areas effective the early part of 1964.

Corresponding estimates of sampling variability are not available for kinds of business not shown above.

veriability in the table above for the broader kinds of business in which they are included.

NA Not available.

The sampling variabilities of the 1953-1964 compariscns would tend to be somewhat ‘higher then those sghown in the table above,

In general, they tend to Ve higher than the sampling

1 The sampling variability is very low because a large part of the estimate is accounted for by Group IT firms which are included on a certainty rather than

o sample basis and is

therefore not subject to sampling variability.

Table 15,--ESTIMATED RANGES OF SAMPLING VARIABILITY OF ALL RETAIL STORES 1IN THE UNITED STATES
AND GPOGRAPHIC REGIONS, BY KINDS OF BUSINESS

Dollar volume estimates
Kind of business
United North

States Northeast Central South West
A11 kinds of business, total.cecscrceasvessnsrosnsense A A A A A
Durable-goods 8t0res, 10talesceencrcosescvssassosacacas A B A B B
Nondurable-goods stores, tobalececvecesstresritcrasnaee A A A A a
FOOG ETOUD-sausessessarosnconsssssssnsarsnnsannsnne A A A A B
GIOCEry SLOTEScecvevacsessrevassessvsoeranansannsnnaarans A A A B B
Eating end drinking PlaceS..cesceecescscscesssssssserssoans A B B B B
A A A A B
FS A A A B
A B A B . c
A B B B B
A c B B c
B c B B c
Automotive grouPesecvceccenes A c B B [
Gasoline service stations.. A B B B C
Drug and propriefary stores....... A B B B 4

Synbols used for the estimated sampling varisbility renges, tebles 15 and 160
= 0 to 3.5 percent

B = 3,6 to 7.0 percent

€ = 7.1 to 10.5 percent

Table 16.--ESTIMATED RANGE OF aAMPLING VARTABILITY FOR THE 5 LARGEST STANDARD METROPOLITAN

STATTISTICAL ARFAS AND STANDARD CONSOLIDATED AREAS

Dollar volume
sales estimtes
Area
Total GAF
Standard Cansolidated Areas

Chicago, I11,-Northwestern Indiana B B

New York-Northeastern New Jersey.. B B
Standard Mebropolitan Statistical Areas

Ghiea.go; 1 eesenessetsssasssasanenn B B
Detroit, Mich.seeuees. B B
Los Angeles-Long Beach, Calif... B B
New York, Na¥oeoeseareoneanas B B
Philadelphza, T T N R B B
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Table 17.--ESTIMATED RANGE OF SAMPLING VARTABILITY FOR GEQGRAPHIC DIVISIONS BY KINDS OF BUSINESS

Dollar volume sales estimates
Kind of business New Middle | Fast North|Vest North | South | Bast Sowth| West Sowtn|, ..t o
~ Atlantic Central Central Atlantic Central Central
TOtaL e eerinnsacneenriascsssnrassnserssonnases B A A B B B B B_ B
Durable~go0ds SHOTeB.seseeresnenoesaenns B B B B B c c ()] B
Nondurable-goods StOre8...cveeivsrraanes B A A B B B B B B
FOOd ETOUD+esussenonsnenancscennsonnsessonennnnnnen B (NA) a B (NA) c B c B
Eating and drinking.places.. c B B c B c B c B
GAF, £0taLercnssonaneneens B B A A B B B B B
General merchandise group. B A A B A B B B B
ApPpParel EroUp.....eeseesss [ B B c B c [ c c
Gasoline service stations. B B B B B B [ [+ B
Drug and proprietary stores. c B B c B [¢] c [ ¢
Symbols used for the estimated sampling variability ranges, tebles 17 and 18: NA Not available.
A = 0 to 3.5 percent
B = 3.6 to 7.0 percent
£ =7.1 to 10.5 percent
1 More than 10.5 percent.
Teble 18.--ESTIMATED RANGE OF SAMPLING VARIABILITY OF ALL RETATL STORES FOR SPECIFIED LARGE STATES
Dollar Dollar
volume volume
State sales State sales
estimates estimates
LalifOrTiia,seeereeeansesiosesacnsncrsserarncencananann B New Jersey... B
B B
B B
B 10cevasinese B
B Pennsylvania. B
B Texas..... .o B
B Wisconsin.. ot esasesasevsnesaerttetsarnnans cenae B
B .
\ Table 19,--SAMPLING VARIABILITY FOR ACCOUNTS HECEIVABLE ESTIMATES OF RETATL STORES
7
Sampling variability of dollar volume estimates Sampling variability of dollar volume estimates
(percent) (percent)
Kind of business A1l stores Group II stores! Kind of business A1l stores Group II stores!
Charge {Install- Charge {Install- Charge | Install Charge | Install~
Total ments Total ments Total accounts| ments Total accounte ments
A1l kinds of business,
ko1 ¥ I i 2 2 () 1 {2) Furniture and appliance grp.J 3 5 4 1 3 1
Furniture, home furnish-
Durable-goods stores,total] 2 2 3 1 3 1 i 4 6 5 {NA) {Ha) (Na)
Nondurable-goods stores, 4 (NA) (Na) (N&) (NA) (Na)
253 S 2 2 2 (2) 1 (2) Household appliances, TV,
radio BHOreS.iivcecesaced 5 {Na) 6 {Na) {Na) {NA}
FoOd group....evienrsvensnennad 4 4 (Na) {Na) () (na) Household appliance dirs.] 5 (N4} (N&) (na) (Na) (na)
Grocery SH0TeS8eer vavnnnnnnns 4 (N4) {8A) (Na) {NA) {Na) Iumber, building, hardware,
. farm equipment group........ 3 4 9 (Na) (N&) {NA}
Eating and drinking places....q 11 {Na) {Na) (nNa) | (Ra) {NA} Lunber yards, building
materials dealers.........} 4 4 {Na) (NA) (NA) (NA)
General merchandise group..... 2 4 2 (®) 1 (3 Lumber yards. sereeed S 5 (na) (na) (A8) (na)
Department stores and dry Automotive Zroup.....ee.. 4 4 5 [ {NA) (NA) {Na)
goods, general merchandise Passenger car dealers..... J 5 (Na) (N&) {Na) (N&) {N4)
e Y O 2 4 2 (%) 1 (2) Pagsenger car dealers
Department stOT€S.eessivead 2 5 2 (2) Q)] (2) {franchised)........onnl] 5 5 (Na) (NA) (Na) (Na)
Mail order {dept.store mdse.)f (%) (NA) (N&) (NA) (N&) (Na) Tire, battery, accessory
dealerS. ceavonserasenncend 7 (N&) 4 L1 (NA) {NA)
Apparel ErOUDesscescoscscenceed 5 6 7 2 4 2 Gasoline service stations.... ' 4 5 (Na) {Na) {NA) {NA)
Women's ready-to-wear stores) 7 (N4) (Na) {NA} (NA} (NA) Other retail storeS.......... 4 {Na) {NA) (NA) (N4) ) .
Note: These are median figures based on the ranges of sampling error of the accounts receivable estimates published in the Monthly Retail Trade Report For
Ma{ and December 1959 and Jemuary through March 1960. HA Not available. )
A portion of the Group IT stores accounts receivable estimate is based on a sample and is therefore subject to sampling variability.

2 Sampling variability is less than 0.5 percent. g
3 Sampling variability is less than 0.1 percent. See footnote ! table 4.

Table 20.~-SAMPLING VARIABILITY FOR MERCHANDISE INVENTORY ESTIMATES OF
ORGANLZATIONS OFERATING 4 OR MORE RETATL STORES

Sampling
Kind of business variability
{percent)
All kinds of business, H0t8Lue.evsvevancrrccrnrasainnennens .

Food groupP....vessscecnas 2
Grocery stores....... 2
General merchandiSe ErOUD.....ceceeeersaseveoieres 1
! Department stores and dry goods, general merchand 1
g Department SH0reS.e e eeriiieceietsonesnossccnsionnnanconaseanann 2

Note: Sampling variability of the 1964 merchandise inventory data are not available.
The estimates of the sampling variabilities shown above, which are those derived from the
1959 merchandise invenmtory statistics, are believed to be suitable approximations of the
sampling variabilities of the 1964 statistics.
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FXPLANATION OF TERMS

Retail trade

Includes those establishments primarily engaged in
selling merchandise for personal, household, or farm’
consumption. :

Some of the important characteristics of retail
trade establishments, as defined for this survey,
are: The establishment is a recognizable place of
business and is engaged in activities to attract the
general public +to buy; the establishment buys or
receives merchandise as well as sells; the establish-
ment may render services or may engage in processing
incidental or subordinate to selling. Not all of
these characteristics need be present, and some are
modified by trade practice. Excluded from retail
trade are peddlers and itinerant vendors without an
established place of business. Also excluded are
places of business operated by institutions and open
only to their own members ar personnel, such as school
cafeterias, cafeterias operated by industrial plants
for their employees, and establishments operated by
agencies of the Federal Government on Military posts,
at hospitals, ete. However, liquor stores operated
by States, counties, and municipalities are included.

Retail stores

Separate places of business primarily engaged in
selling merchandise at retail, including separate
departments in such stores leased to others.

In addition to those kinds of business readily rec-
ognizable as retail stores, such as grocery stores
and drug stores, the term retail stores also includes
eating and drinking places, gasoline serviee stations,
lumber yards, coal yards, mail-order houses, estab-
lishments from which direct selling (house~to-house)
is conducted, and establishments which sell merchan-
dise through coin-operated vending machines. Stores
with annual sales less +than $500 during the year
were excluded from the tabulations for this report.

Sales

Total receipts from customers during the year after
deduction of refunds and allowances for merchandise
returned by customers. Receipts from repairs and
from other services to customers, sales for resale,
and sales taxes and excise taxes are included in the
sales data.

The sales figures represent total sales and receipts
of all establishments primarily engaged in retail
trade. They do not include sales at retail by manu-
facturers, wholesalers, service establishments, and
other businesses whose primary activity is other
than retail trade.

Merchandise inventories

Stocks of goods (valued at cost) held for sale
through retail stores. Merchandise inventories of
organizations operating 11 or more retail stores are
shown for stores and combined for stores and ware-
houses. Included are only those warehouses which
maintain a supply of merchandise primarily intended
for distribution to retail stores within the organi-~
zation.

Merchandise inventories exclude the value of fix-
tures, furnishings, equipment, and supplies used in
store and warehouse operations and mnot held for re-
sale. Inventories were reported as of the close of
the calendar years, except for some businesses which
used a fiscal year rather than the calendar year for
accounting purposes. About 21 percent of the retail
store inventory total refers to a fiscal-year end
other than December 31, but this varied by kind of
business (varying fram about 43 percent for stores in the
food group to about 6 percent for the automotive
group). Inventory data for a date other than Decem-
ber 31, 1964, have been accepted and included in the
tabulations without adjustment.

Sales-inventory ratio

The relationship of annual sales to December 31
inventories, derived by dividing annual sales by the
cost value of year-end inventories.

This sales-inventory ratio, shown in tables 8 and
9, is based on data for only those stores in operation
throughout the full year who reported both sales and
inventory, except for +the ratios for -organizations
with 11 or more retail stores which are derived from
annual sales figures containing sales of some stores
not in operation the full year and end-of-year inven-
tories of sStores that began operating during 1964.

 Ratios for organizations with 11 or more stores are

based on store inventories only and do not include
warehouse inventories:

For some kinds of business, a slightly different =

sales~inventory ratio canbe obtained by dividing the
sales estimate in table 1 or 2 by the corresponding
inventory estimate in table 8 or 9. For example, the
all-store sales-inventory ratio for furniture stores
would be 5.7 (6198 + 1084) compared with 5.5 for the
published ratio in table 8. The ratio obtained under
this procedure is based on data for all stores, in-
cluding those that beganor ceased operation in 1964,
and it also includes estimates for nonreporters.

Accounts receivable

Balances of credit sales due retail stores from

customers.

The data in +this report refer to receivables out-
standing as of the end of the year. Receivables
against which the firm may have borrowed are included.
However, credit paper discounted or sold to others
and accounts actually charged off as bad debts are
excluded. For example, consumer credit paper sold to
financial institutions and collection agencies is not
included. Also excluded are accounts charged on
eredit cards used by other organizations, such as
0il companies, Central Charge Service, Diners'
Club, ete.

Charge aceount receivables--receivables outstanding
for which full payment was scheduled +to be made at
the end .of the customary billing period.

Installment account receivables--receivables out-
standing on accounts which were scheduled to be paid
in +two or more payments, regardless of the name of
the plan, such as "budget,” '"revolving credit,"
"coupon' plans, ete.
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ANNUAL RETAIL TRADE SURVEY KIND-OF-BUSINESS CLASSIFICATION AND CORRESPONDING
STANDARD INDUSTRIAL CLASSIFICATION (SIC) CODES

Annual retail trade

Anmual retail trade -

. . Corresponding . N Corresponding
survey kind-of-business 1 survey kind-of-business 1
classification 1957 810 code classification 1957 SIC cgde
Food EroUDecseessses oo vevel 54 Lugber, building, hardware,
Grocery stores....... vseenas) 541, excl. delicatessens farm eguipment grouwp...... ..152
: a2 Lunber yards, building
Beting and drinking places....|58 materials ealers........ 521, 522, 523, 524
General merchandise group.....]53 (See note below.) Lumber yards........ vesse] 5211
Department stores and dry Hardware stOres........coees 5251
goods, general mdse. stores|531 and 5399 Farm equipment dealers.....}5252
artment storeS......... 531 . .
Vazggty SHOTES . o e n e S 533 Automotive SToUD...ceeeassss .155, gxcl. 551.9 (gasoline
Mail order (department store P deal sgrvme stations)
ETChANALEE) s v e vsoeenenns 15301 agsenger car dealers...... 551 and 552
Passenger car dealers
Apparel grouPe....s...- creesed] 56 (franchised)eeeeeoenss. .} 551
Men's, boys' clothing and Tire, battery, accessory
furnishings stores.........}561 dealersSe...cnceorenas P B
1 =
Hoen resdy-to-wess stores 262 Gasstine srevice stations....| 554

Furniture and appliance group.

Furniture, home furnishings
stores...... sesssarenssennn
Furniture stores.....ecse.
Household appliance, TV,
radio storesSs.isevaes sesans
Household app. dealerS....

57, excl. 5733 (music stores)
but ineluding 5932 (antique
stores)

571
5712

572 and 5732
572

Other retail stores......... .

Drug and proprietary stores
Liquor stoTeSes.ceesvoeans B

Jewelry stores.......... .eo

59, excluding 5932 (antique
stores) but including 5733
(music stores)

591

592 and part of 92 and 93
(liquor stores operated by
State and local governments)
597

Noté:

Tn the Standard Industrial Classification Manual, nonstore establishments, such as meil order houses, merchan-

dise vending machine operators, and direct selling (house-to-house) organizations are all included in the general

merchandise group.

on the basis of the commodities sold.

Tn the Annuel Retail Trade Survey, such establishments are classified with store-type establishments
On this basis, mail order houses (department-store merchandise) are included in

the general merchendise group, but other nonstore establishments are classified in other kind-of-business groups in
the Anmual Retail Trade Survey.
1 As amended by the 1963 supplement.

DEFINITIONS OF STANDARD CONSOLIDATED AREAS AND SELECTED STANDARD
METROPOLITAN STATISTICAL AREAS INCLUDED IN THIS REPORT

Standard Consolidated Areas
NEW YORK-NORTHEASTERN NEW JERSEY--Continued

CHICAGO, ILL.--NORTHEASTERN INDIANA:
CHICAGO, ILL. STANDARD METROPOLITAN STATISTICAL AREA:

Cook, DuPage, Kame, Lake, McHenry, and Will counties, I11,

GARY-HAMMOND-FAST CHICAGO, IND. STANDARD METROPCLITAN
STATTSTICAL AREA: Lake and Porter counties, Indiana

NEW YORK-NORTHEASTERN NEW JERSEY:

NEW YORK, N.Y. STANDARD METROPOLITAN STATISTICAL AREA:
New York City and Nassau, Rockland, Suffolk, and

Westchester counties, N.Y.

Chicago, Ill.:
Will Counties, Iil.

Detroit, Mich.:

*Los Angeles-Long Beach, Calif.:

Counties, Calif.

Note:

JERSEY CITY, N.J. STANDARD METROPOLITAN STATISTICAL AREA:

Hudson County, N.J.

NEWARK, N.J. STANDARD METROPOLITAN STATISTICAL AREA:
Bssex, Morris, and Union counties, N.J.

PATERSON- CLIFTON-PASSAIC, N.J. STANDARD METROPOLITAN
STATISTICAL ARFA: Bergen and Passaic counties, N.J.

Middlesex and Somerset counties, N.dJ.

Selected Standard Metropolitan Statistical Areas

ook, DuPage, Kane, ILake, McHenry and

Macomb, Oakland, and Wayne Counties,Mich.

Los Angeles and Orange

New York, N.Y.:

New York City and Nassau, Rockland,

Suffolk, and Westchester Counties, N.Y.

Philadelphia, Pa.-N.J.:

Bucks, Chester, Delaware,

Montgomery, and Philadelphia Counties, Pa.; Burlington,
Camden, and Gloucester Counties, N.J.

The standard metropolitan statistical area designated by am asterisk (¥) does not conform to the most recent

Buresu of the Budget definition of the area but corresponds instead to the previous detinition.

K.



UNITED STATES
GOVERNMENT PRINTING OFFICE
DIVISION OF PUBLIC DOCUMENTS
WASHINGTON, D.C. 20402

POSTAGE AND FEES PAID
Uﬁ. GOVERNMENT PRINTING OFFICE

OFFICIAL BUSINESS

FIRST CLASS MAIL

GEOGRAPHIC REGIONS AND DIVISIONS

NORTHEASTERN STATES

NORTH .GENTRAL STATES THE SOUTH THE WEST
New lend Division East North Central Division South Atlantic Division Mountein Division
Maine Ohio Delaware Montana
New Hampshire Indiane Maryland Idaho
Vermont Illinois District of Columbia Wyoming
Massachusetts Michigan Virginia Colorado
Bhode Igland Wisconsin West Virginia New Mexico
Connecticut North Carolina Arizona
Mest North Central Division South Carolina Utah
Middle Atlantic Division Minnesota Georgia Nevada
New York Towa Floride
New Jeraey Missouri Pacific Division
Pemnsylvania North Dakota East South Central Division Washington
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